


More on our services

Service Bureau 2.0

Frankly, questionnaire programming, sampling, fielding,
and data processing for many online projects are commod-
ity tasks, given off-shoring and do it yourself survey tech-
nology. Our services in this area are differentiated by sev-
eral elements.

1) A dedicated project director who understands the entire
value chain, including research objectives, survey de-
sign, programming, sampling, fielding, realtime report-
ing, analysis and downloads. Edits, mid-project
correction/changes and exceptions are handled in your
time zone in a timely, expert manner.

2) We can make use of Flash and interactive media in our
questionnaires to engage respondents and yield valid
and insightful results.

3) Analysis and reporting tools, delivered through our
technology partners, are considered to be best in class.
Drag and drop table table generation, built in sig tests,
filters, 30+ automated chart types, auto formatting for
Excel, Powerpoint, HTML, are all available to clients.

Full service research projecis

For senior managers and research professionals who need
full service expertise and sup-
port, we have many years work-
ing with management on business
issues and goals and translating
them into intelligence programs.
We work with them to design the
right approach, not too much or
too little, within budget and time
requirements. We ask the right
questions that will yield action-
able intelligence, not just num-
bers. And we deliver concise
findings and actionable recom-
mendations.

Continuous Intelligence Programs

We are best at helping clients with long term intelligence
solutions that make their organizations' customer - and
stakeholder - responsive and market-smart. We enable the
“voice of the customer” (and market) to be leveraged into
every critical product and marketing decision. These pro-
grams include trackers, brand performance monitors, cus-
tomer satisfaction and loyalty measurement, competitive
benchmarking, and ongoing open ended, unstructured
customer/prospect feedback. No longer does management
pass on getting research done because it’s too expensive,
takes too long, or is not actionable. The risk of dud products
and marketing campaigns is dramatically lowered. Hit rates
rise. Gut feelings and management intuition have their
place, but most successful market and customer-facing deci-
sions come from including customer buy-in. But it only hap-
pens with careful and well-designed customer intelligence
programs that are adequately resourced, supported and
used continuously.
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What distinguishes us

Affordable, just in time, actionable intelligence. We address
the key complaints of most market research buyers today:
Affordability, timeliness and actionability.

Custom panel experience.
Clients tell us that we have
as much expertise and ex-
perience in building and
managing custom online
panels and communities as
anyone in the country -
45+ and counting!

Our houtique approach to

eResearch means the undivided attention from our senior
managers and principals to every detail of your online re-
search program and advisory panels to ensure successful
outcomes every time.

Contact Communique Pariners
822 D Street

San Rafael, CA 94901
WWw.communiquepartners.com

Chris Yalonis
415-453-9030
chris.yalonis@communiquepartners.com
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