


Set-Up

Communique consultants work with you on optimal proc-
esses and best practices for every aspect of your ePanel.
We provide templates for the panelist website, database,
and registration questionnaire that can all be customized.
This results in a system that is typically ready for recruiting
within 3-4 weeks of program kickoff.

Recrvitment and replenishment

Prospective panelists can be driven to the panel recruiting
site for screening and profiling. We use a variety of recruit-
ing mechanisms, including large national databases, ran-
domized web-site intercepts, emails to opt-in mailing lists,
telephone and mail. Existing databases can be imported
into the panel database. Panelists who opt out or are retired
can be reported on, and replenishment activities can re-
place them.

Panelist website

The panel website offers a familiar, easy-to-use environment
in which members learn about the panel, sponsor, incentive
programs, benefits, privacy policies, and update their pro-
file information. Links to related sites, topical reports, and
survey summaries all contribute to a sense of community
and ensure retention.

Panelist database
The database is the central hub for all panel information:
- Panelist profile data, including demographics, psycho-
graphics, technographics, etc.
- Relationship log (surveys taken, contact instructions,
incentive benefits earned)
- Profiles stored and merged with survey data

Incentive programs
Communique provides cost effective, optimal incentive pro-
grams and ongoing communications with panelists to maxi-
mize panel participation and retention such as:
- Prize/cash sweepstakes and drawings
- Online bank accounts
- Amazon and other popular gift certificates
- Reports, bulletins, and newsletters showing participants
how their opinions affect your business and your indus-
try's decisions

Ongoing surveys and continuous feedback programs

We work with you to identify an annual roadmap of con-
tinuous intelligence gathering. Surveys are created using
licensed world-class survey tools and panel management
technology. Once the panel is recruited, a panelist typically
participates in between 6-12 surveys/discussions a year.
Profile data can be imported into the survey reports, elimi-
nating redundant profile questions in each survey. Designed
for efficient, rapid turnaround, a short survey with 500
completions can be done within several working days, with
immediate summary online reporting available in realtime,
accessible via browser with password, anytime, anywhere.

Clients past and present
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What distinguishes us

Affordable, just in time, actionable intelligence. We address
the key complaints of most market research buyers today:
Affordability, timeliness and actionability.

Custom panel experience.
Clients tell us that we have
as much expertise and
experience in building and
managing custom online
panels and communities as
anyone in the country -
45+ and counting!

Our boutique approach to

eResearch means the undi-

vided attention from our senior managers and principals to
every detail of your online research program and advisory
panels to ensure successful outcomes every time.

Contact Communique Pariners
822 D Street

San Rafael, CA 94901
WWw.communiquepartners.com

Chris Yalonis
415-453-9030
chris.yalonis@communiquepartners.com
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