


Approaches

Marketing tests are used to optimize new products and serv-
ice launches as well as for refining marketing elements for
existing products and services. We employ qualitative on-
line focus groups, discussion forums, dyads and triads to
identify needs, pain points, and emotional connections and
to optimize positioning and other messaging components.
This will often seamlessly and efficiently lead to a quantita-
tive validation and testing component, using surveys of 200-
400 completions typically per segment. For pricing tests,
we use a variety of methods and analytics including simula-
tors, sensitivity meters, and discrete choice designs. For
packaging design, we can assess the roles of packaging on

Why consider your custom proprietary online panel.

- Customers and prospects opt-in to give ongoing
feedback through surveys, focus groups, forums,
pulse polls, and interactive newsletters.

Communique manages the panel and communico-
tion for high retention and involvement.

On-demand sample access, faster survey turn-
around.

the purchase decision and brand equity, and simulate pack-
age design options with 3-D models that are interactive, fun
for respondents, and yield real insight on behavior. Our
advertising and communication tests utilize rich media ques-
tions with video, audio, scale sliders, engaging objects as
question elements. We identify the key messages that reso-
nate and what they mean, as well as the elements of the ad
and their relative importance to overall promise, memorabil-
ity and credibility. Because we typically have such a strong
affinity with respondents through our custom panels and
communities, it is easy to engage customers and prospects
with hybrid qualitative and quantitative exercises. This helps
ensure that marketers and creative teams design high per-
formance ads, messaging and packaging as well as setting
optimal pricing.

Continuous Intelligence Programs

The Communique Partners continuous intelligence system
uses, through exclusive partnerships, leading technology
platforms that gives you a considerable advantage over
your competitors in the way you

develop and market products, >
understand, communicate and =

service your constituencies. Our "
approach allows you to continu-

ally stay in-tune with your cus-

tomers. This results in higher new

product hit rates, on-target suc-

cessful marketing/ad campaigns

and closer relationships between your customers and your
products; and, importantly, because engaged customers are
more loyal customers, a higher value perception for your
brand.

Clients past and present
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What distinguishes us

Affordable, just in time, actionable intelligence. We address
the key complaints of most market research buyers today:
Affordability, timeliness and actionability.

Custom panel experience.
Clients tell us that we have
as much expertise and
experience in building and
managing custom online
panels and communities as
anyone in the country -
45+ and counting!

Our houtique approach to

eResearch means the undivided attention from our senior
managers and principals to every detail of your online re-
search program and advisory panels to ensure successful
outcomes every time.

Contact Communique Pariners
822 D Street

San Rafael, CA 94901
WWw.communiquepartners.com

Chris Yalonis
415-453-9030
chris.yalonis@communiquepartners.com
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