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What are Online Focus Groups?

Online Focus Groups provide web based interactive forums for discussion, with enhancements of 
teleconferencing and taped sessions. They are used to get qualitative input, and understand behavior 
and attitudes. You can show visuals, push out concepts to groups, and provide a guided tour of soft-
ware or websites. Focus groups allow you to gain direct and honest responses, which translate into 
actionable information for you and your clients. Get near-immediate access to recorded sessions and 
management report summary within 24 hours.

Benefits:

‣ Cost and time savings of 25-50% over traditional focus group methods. 

‣ Efficient use of the web to convey ideas, images, web pages, etc. 

‣ Connect with your respondents in record time and gain valuable insight into their experi-
ences and values. 

‣ Can cover wide range of geographies with browser-based participation, eliminating expen-
sive and time-consuming facility travel.  

‣ Respondents, clients, and moderators can participate from the convenience of their own loca-
tion via a web browser.

‣ Communique provides expert moderation, pushed web pages/slides/applications, chat 
window, teleconference discussion.

‣ Have rich profile on participants in advance from panel database.

‣ Achieve enthusiastic participation from panelists who are ready to share their insights.

How they work? 
They’re simple and secure. Below is a brief overview of how online focus groups work:

‣ Small groups of 5-25 each recruited from the panel database, highly screened.

‣ Password protected: all participants, including the moderator, login using a username and 
password. 
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‣ Re-screen respondents: participants are re-screened when they login and greeted by a host. 
This ensures you know your panelists and helps them feel comfortable in the environment.

‣ Moderator controls: the discussion takes place in a chat area. The moderator has controls and 
techniques to keep everyone on track. 

‣ Display media: use the whiteboard to display your new website, advertising, video or just 
about anything you need feedback on.

‣ Sessions are recorded (chat text, slide session synched with audio recording of 
teleconference). 

‣ Achieve the rewards: over the course of the research, you will notice direct, honest replies. 
This translates into critical business insight for your clients.

Deliverables:

‣ Recruitment

‣ Hosted discussion environment

‣ Moderation of discussion

‣ Digitally recorded session accessible via browser

‣ Summary findings report in PowerPoint or ASCII files

‣ Report summary typically delivered within 24 hours
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